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Purpose

The purpose of Digital Graphic Design Certificate is to prepare students for a career in the field of Graphic Design. Students will explore the graphic design industry, role of the designer, design theory, industry standard tools and practical hands-on design techniques and challenges.

Print and web media are explored as students learn to develop concepts and solutions to graphic design problems through traditional design processes. Students produce a multitude of graphic design applications and work together to plan and deploy a public showing of their work completed throughout this nine-month program.

Upon completion of this certificate graduates will be qualified for a number of positions depending on prior education and employment experience. Past graduates have gained employment in the following areas: design firms, advertising agencies, print houses and service bureaus, retail, architectural firms, communications industries, public and private companies as well as freelance contracting. Further, students may build a solid portfolio for the purpose of future competition and admission into degree-granting art institutes.


Program Learning Outcomes

Graduates of the Digital Graphic Design Certificate should have the skills and knowledge to:

· Develop viable visual and verbal concepts through traditional design processes.
· Visually communicate verbal messages and ideas using collateral-specific principles.
· Produce a multitude of graphic design applications using industry standard software and tools.
· Author design projects proficiently, demonstrating a high degree of both creative and technical ability.
· Practice efficient research, analysis, critical thinking and problem-solving techniques.

· Effectively manage time, organize, and prioritize in order to meet deadlines. 

· Produce digital files in appropriate formats and technical specifications for successful reproduction at a variety of service bureaus, both print and web.

· Select production methods best suited to both print and web projects.
· Exemplify positive peer communications and develop highly efficient teams as required by the design industry.

· Justify and present design decisions on the basis of how they relate to the creative brief and client objectives.

· Evaluate the design work of peers and self in terms of overall effectiveness.

· Produce a professional design portfolio, plan and deploy a public showing of their work, and employ effective job-search strategies. 
· Practice ethically and sustainably, in order to make a significant contribution to the community.
Instructional Activities & Design

Hands-on computer-based design projects, both real world and simulated account for approximately 75% of the program curriculum. Teamwork, research, critique and presentation are additional areas of focus intended to develop effective skills in concept design, communication and professionalism.

High standards of design and professional conduct will be emphasized throughout the program. Activities consist of lectures, interactive demonstrations, self and peer critique discussions, independent study through the use of textbooks and reading materials, group assignments and projects, guest workshops, and exploratory hands-on assignments and projects that reflect industry production.
The Digital Graphic Design lab, located at the downtown campus, is equipped with Apple Mac workstations with the latest software and OS. Students have access to drawing tablets, digital cameras, scanners and colour printers. The ratio of students to workstations is 1:1
Program Duration

This 9-month (36 week) certificate is offered on a full-time basis and runs from September to May. The program consists of 8 courses with a total of 900 hours.
Evaluation of Student Learning

Students are evaluated through the completion of weekly assignments and projects, critiques and quizzes (both written and performance based). Professional conduct, which includes collaboration and teamwork, time management, organization, communication, participation and attendance, will also affect the final grade in each section.

A minimum GPA of 2.0 is required to achieve a passing grade in each course and to receive a certificate.

Credential

Upon successful completion of the program, students will receive a VCC certificate.
Admission Requirements

Admission to the Digital Graphic Design Program is a competitive selection based on:
1. Grade 12 graduation*, GED or equivalent
2. Resume
3. Portfolio Review and Interview - The primary goal of the interview, resume and portfolio submission is a means to assess the likelihood of your success in the Digital Graphic Design Certificate. As a result of the interview, resume and portfolio review you may be offered a seat in the DGD Program, placed on stand-by until a seat becomes available or you may be asked to reapply next year. 
The DGD department recognizes that some applicants may not possess a detailed artistic history and portfolio. The opportunity for a career change and life-long learning are acknowledged and seriously considered by the DGD department. All applicants are required to participate in the interview process. For further information on preparing and submitting your portfolio, please review the Digital Graphic Design Portfolio Submission Guidelines available on the VCC website.


* All applicants are required to demonstrate a proficiency in the English language. Applicants whose first language is other than English and are presenting foreign documents equivalent to Grade 12, must successfully complete an VCC English Language Assessment or recognized equivalency which includes a Canadian Language Benchmark of Listening 8, Speaking 8, Reading 7, and Writing 7 or better.
Prior Learning Assessment & Recognition (PLAR)

The Digital Graphic Design Certificate does not offer Prior Learning Assessment & Recognition at this time.

Recommended Characteristics of Students
· Successful applicants will possess a strong creative interest through their portfolio submission

· Ability to work well in a structured environment 

· Ability to work in a team and independently with confidence

· Excellent oral and written communication skills

· Accountable, responsible

· Enthusiastic, positive attitude

· High performance standards

· Demonstrates initiative, self-starter

· Flexible, adaptable

· Diligent, dedicated

· Customer service oriented

· Performs well under pressure

· A basic understanding of computers is strongly recommended
Course Credits
Course#

Course Name
Credits
DGRD 1010
Intro to Design

4.0

DGRD 1020
Designing with Type

2.0

DGRD 1030
Type and Image

3.0

DGRD 1040
Composition

3.0

DGRD 1115
Design for Print

9.0

DGRD 1116
Design for Web

9.0

DGRD 1215
Guided Independent Studies
4.0

DGRD 1216
Portfolio Completion

2.0

Program Total: 






36.0 Credits

This guide is intended as a general guideline only.  The college reserves the right to make changes as appropriate.

Course Descriptions
Course #    
Course Name
Credits

	DGRD 1010
	Intro to Design
	4.0

	It is the goal of this course that students will be able to effectively define and apply the formal elements of design using industry standard tools. During this course students will identify the role and responsibilities of the graphic designer and examine ethical and sustainable design practices. Students will develop a proficiency in the Mac OS and Adobe Illustrator as they illustrate the elements of design and apply colour theory through hand-on assignments and projects. Students will be able to meet all technical requirements and deadlines when taking their solutions to production. 



	 DGRD 1020
	Designing with Type
	2.0

	It is the goal of this course that students will be able to identify the key factors that inform a designer's selection and use of type within design projects. Students will acquire a keen eye for the physical attributes of letterforms as they use industry standard tools to build and manage font collections, make appropriate and informed type selections, and apply type strategies that effectively communicate design project objectives. Students will be able to meet all technical requirements and deadlines when taking their solutions to production. While working through these concepts, students will develop a proficiency in Adobe Illustrator and font management software.



	DGRD 1030
	Type and Image
	3.0

	It is the goal of this course that students will be able to identify the key factors that inform a designer's selection, use and treatment of type and image within design projects. Students will make intelligent decisions as they select, source, capture and enhance imagery for design projects. Students will use industry standard tools to format and manipulate type as they work towards building strong visual and verbal relationships. Students will be able to meet all technical requirements and deadlines when taking their solutions to production. While working through these concepts students will develop a proficiency in Adobe Photoshop.



	DGRD 1040
	Composition
	3.0

	It is the goal of this course that students will confidently apply traditional design principles and client communication objectives to a variety of compositions. Students will produce a detailed client brief as they work towards developing viable visual and verbal concepts.  Students will learn to communicate effectively and professionally as they justify their design decisions and confidently engage in the peer review process. Students will be able to meet all technical requirements and deadlines when taking their solutions to production. While working through these concepts, students will develop a proficiency in Adobe Photoshop and Adobe Illustrator.




	 DGRD 1115
	Design for Print
	9.0

	It is the goal of this course that students will confidently apply client communication objectives and design application-specific principles to a variety of projects destined for print. Students will strengthen their communication skills as they learn to develop highly efficient teams. Students will select appropriate production methods as they create effective design applications destined for print using industry standard tools. Students will be able to meet all technical requirements and deadlines when taking their solutions to print production. While working through these concepts, students will develop and strengthen proficiencies in Adobe InDesign, Adobe Photoshop, Adobe Illustrator and Adobe Acrobat Pro.



	DGRD 1116
	Design for Web
	9.0

	It is the goal of this course that students will confidently plan, design and develop Web sites that integrate established Web standards to support usability and accessibility. Students will work with industry standard tools as they learn to make informed decisions on a sites design, layout and structure.  Students will learn a variety of HTML and CSS techniques to structure and organize web content and apply interactivity to their Web sites using open-source tools. Students will meet all technical requirements in order to launch their sites live on the Web. While working through these concepts, students will develop and strengthen proficiencies in HTML and CSS, Adobe Dreamweaver, Adobe Photoshop and Adobe Illustrator.




	DGRD 1215
	Guided Independent Studies
	4.0

	The goal of this course is to ensure that students are able to independently and successfully develop and execute a project plan to complete professional design work that meets design industry standards. Students will confidently estimate, plan and execute a project timeline as they complete a number of design projects that will add to their portfolio in a meaningful way. While instructor support is available, emphasis is placed on productive independent work. 




	DGRD 1216
	Portfolio Completion
	2.0

	The goal of this course is to ensure that students are prepared to effectively transition to employment in the graphic design industry. Students will independently select a number of design projects and learn how to effectively showcase their design work through a variety of formats and mediums. Students will develop skills, methods and collateral to support them in obtaining employment, as well as learn how to successfully navigate client-designer contractual relationships.



Transcript of Achievement

 SEQ CHAPTER \h \r 1An evaluation of the learning outcomes of each student is prepared by the instructor.  This evaluation is by a combination of assignments, presentations, projects, theory exams and/or practical exams.

All evaluations at completion of semesters are reported to the Student Records Department where a Transcript of Achievement showing the letter grade will be prepared.  The transcript is organized to show a letter grade for each course. The grade point equivalent for a course is obtained from the letter grades as follows:

Letter Grades

	Letter Grade
	Description
	Grade Point Average

	   A+


A


A-


B+


B


B-


C+


C


C-


D


F


N


S


U


W


R


EX


I


IP


@


RW


NA


ANC


TC
	Distinguished

Above Average

Average

Minimum pass. May not proceed to next level.

Failing grade

Ceased to attend and did not complete requirements.

Satisfactory. In accordance with departmental evaluation procedures.

Unsatisfactory. In accordance with departmental evaluation procedures.

Official withdrawal

Audit. No credit

Exempt. Credit granted

Incomplete. Contract agreement for extra time. Recorded as “F” if not fulfilled

In progress

Non-payment of fees

Required to withdraw

No grade available at time of printing

Anecdotal evaluation

Transfer credit

	4.33

4.00

3.67

3.33

3.00

2.67

2.33

2.00

1.67

1.00

0.00

0.00

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A




Grade Point Average (GPA)
1.
The course grade points shall be calculated as the product of the course credit value and the grade value.

2.
The GPA shall be calculated by dividing the total number of achieved course grade points by the total number of assigned course credit values. This cumulative GPA shall be determined and stated on the Transcript at the end of each Program level or semester.

3. Grades shall be assigned to repeated courses in the same manner as courses taken only once. For the purpose of GPA calculation of grades for repeated courses, they will be included in the calculation of the cumulative GPA.
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